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Marketing and PR 
Strategies to Promote 

Your Program



In Todayõs Session

ÅWho is your primary audience

ÅWhat we know about marketing to them

ÅTypes of media

ÅPublic relations and local media
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Who are GED Students?

25
Average Age

61% 
Communities of Color
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92% of GED® students use 

some form of social media
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86% of GED® students own a smartphone



What Are Adult Learners Concerned About
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Source: Adult Charter School Learner Survey, 2020



Donõt Just Promote Your Program; 
Promote the End Result
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http://../Documents/GED_Resume_RobertV_v01.mp4


Our Audience Does Not Want to Be Sold To
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Vs.



Tips for Paid Social Campaigns
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Å Boost top performing 

organic posts for greater 

reach

Å Remarket to existing email 

lists, address lists, or 

website visitors

Å Create look-alike audience 

from existing lists

Å Test multiple sets of ad 

copy 



Create Content Students Are Seeking
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14,800 searches per month

GED classes near me 12,100 searches per month

Free GED classes 5,400 searches per month
GED programs near me   4,400 searches per month



How GED Creates Content
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GED Student Example

GED Partner Example

History Example



Be Authentic

GED brand voice and persona: a coach

Å Friendly but not goofy

Å Warm but not gushing

Å Directive but not bossy

Å Informative but not verbose

Å Motivating but not pushy

Å Empathetic ïwe understand your fears

Å Accessible as a favorite teacher would be
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Talk About Available Resources
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Talk About Available Resources
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